
Is Google+ going to stay around? Do we really need to 
invest marketing dollars in it? 

These questions are asked quite frequently right now. 
Convince and Convert recently published a post, “What 
Every Marketing Department Needs to Know About 

Google+” to help answer those questions. 

The answer to both is “yes,” and Jackson Spalding couldn’t agree more. Here 
is a summary of the reasons Google+ is here to stay, along with what that 
means for marketers:

7 Reasons Google+ Deserves an A+ 
(and What that Means for Marketers)

  When someone authors online content, Google 
now displays their photo and the number of people 
who have them in Google+ circles. This helps 
communicate the credibility of each author. 

	 	Being	the	#1	 in	search	 isn’t	all	 that	matters	now;	
people	will	also	look	at	your	influence	to	determine	
what	 to	 click	on.	Brands	now	need	 to	act	 as	 if	
they	were	people	and	use	social	to	build	trust	and	
credibility.	Creating	content	 that	people	engage	
with	will	make	you	a	subject	matter	expert,	and	thus	
someone	people	are	more	likely	to	turn	to.	

  A	combination	of	Google+	and	Adwords	 (Google	
advertising),	+Post Ads allow brands to promote 
their Google+ content across Google’s entire display 
network of 2 million sites.

	 	+Post	Ads	create	another	opportunity	for	online	users	
to	engage	with	content	you	generate	–	a	positive	
combination	of	advertising	and	editorial.	And	you	
pay	by	engagement,	so	your	dollar	spend	is	relative	
to	the	success	of	your	campaign.	While	we	didn’t	
work	on	this	project,	one	of	our	clients,	Toyota	USA,	
was	the	first	beta	customer	for	+Post	Ads.

  Adwords “Remarketing” lets you to follow people 
around the web if they visit your website after 
engaging with your Google+ content.    

	 	This	 is	an	opportunity	 for	marketers	 to	gather	a	
goldmine	of	 information.	First,	being	able	 to	see	
who	visits	your	website	via	Google+	is	a	great	way	
to measure conversions and its impact. Then being 
able	to	follow	those	people	and	learn	about	their	
activity	and	interests	can	give	you	insight	into	who	
they	are	and	what	they’re	searching.	

  With Search	 Plus	 Your	World,  Google now 
personalizes search results based on individuals’ 
Google+ networks and actions.	 In	other	words,	
Google+	networks	impact	the	content	people	receive	
in their search results. 

	 	This	means	those	in	your	Google+	network	matter	
more	than	ever.	They	have	influence	over	what	those	
in	their	networks	see,	and	their	interaction	with	your	
content	can	help	push	it	up	in	SEO	results.	
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• Push out content that positions your brand 
and people as subject matter experts

• Continue to post great YouTube content 
to encourage Google+ discussions around 
your brand

• Consider ways to use Google Hangout –  
host a live panel discussion on a topic 
relevant to your industry, or use it to make 
an announcement 

• Research Google+ campaigns like 
#PlusTheZuck, then brainstorm campaigns 
that might help further your own goals 

• Plan to integrate +Post Ads into your 
advertising campaigns once they’re open 
to everyone

We recommend launching Google+ and sharing your content there for 60 days. Find out 
how the platform works best for your brand, and then get creative!

  So Google+ Is Here to Stay: Now What? 

The bottom line? Content is still king. As always, it needs to be in the right place 
to get in front of the right people so they can engage with it – and it seems that 
Google+ is rapidly becoming that place. 

  YouTube and Google+ are integrated.	By	default,	a	comment	on	YouTube	generates	a	new	blog	
post	on	Google+.	Based	on	engagement,	Google	then	determines	what	content	deserves	higher	
placement	in	search	results	inside	and	outside	YouTube.	

	 	Engagement	with	your	YouTube	content	goes	farther	than	ever	via	Google+.	It	also	has	the	potential	
to	impact	your	search	results	based	on	the	engagement	you	get	–	making	engagement	that	much	
more important. 

  Powered	through	Google+,	Google Hangouts can integrate with YouTube for a wide variety of 
marketing opportunities. 

	 	With	Google	Hangouts,	you	can	manage	live	online	events,	create	your	own	broadcast	station,	host	
meetings	and	town	halls	or	hold	a	press	conference.	Even	President	Obama	is	using	Hangouts. 

  Your Google+ community can give you search results. Period.	The	more	people	who	engage	with	
your	content,	the	more	Google	Search	will	pick	up	on	it.	

	 	By	not	building	a	Google+	community	of	fans,	you’re	missing	out	on	an	opportunity	to	have	other	
influencers	share	and	promote	your	content	 to	Google	Search.	You	also	can	run	some	pretty	
interesting	campaigns,	such	as	#PlusTheZuck,	which	started	with	50	participants	and	reached	more	
than	3,000.	
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